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» Despite the constant reminders not to judge a book by its cover, we form a first impression every
time we meet someone unfamiliar to us.

» Most of the existing literature is based on facial impressions only, but often, when we meet
someone for the first time, we can also hear their voice and the first piece of information we learn
about them Is their name.

What is the underlying structure of multimodal first impressions?

How Is iInformation from the human face, voice and name integrated together
when forming a first impression?
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Age Genuine
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o . Trait Factor 1 Factor 2 Factor 3 Factor 4
ccupation Other
Hobbies & Likes Friendly 96 .26 -.08 34
Demographics Ethnicity .Klnd 95 21 -.04 .09
Gender Sociable .86 52 =17 .36
Social Class Easygoing .86 15 -.33 21
QNS Trustworthy 79 18 28 -16
Emotional States Shy -48 _ -.04 -.20
fi 57 .85 12 .18
States Disposition HUMAN & * Confident - 20 1 53
Assertive -, : . -
Other States
COMPUTER Hardworking .28 .66 63 -.25
Annoying 28 13 -.29 .83
Voice Properties Ordinary -.04 08 27 77
Shncountentontext Posh 01 05 42 60
Attractive 33 -23 -.08 40
FRIENDLINESS CONFIDENCE INTELLIGENCE
INTEG RATIO N > Significant effects of face (ng? =.098) and > Significant effects of face (ng? =.023) and > Significant effects of face (ng? =.057), voice
voice (N2 = .281) friendliness voice (N2 = .420) confidence (g% =.070), and name (N2 =.002) intelligence
» No effect of name, no interactions » No effect of name, no interactions » No interactions
) . Low Face, High Name Low Face, Low Name Low Face, High Name Low Face, Low Name Low Face, High Name Low Face, Low Name
> FaCeS, vVoIlCesS and Names Integl’ated High Face, High Name High Face, Low Name High Face, High Name High Face, Low Name High Face, High Name High Face, Low Name
together to form 8 different face, voice and 7 - 7 - 7 -
name combinations £ 65 - 2 65 - g 65 -
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6 HIGH -OW » When presented with multimodal information, we make 4 key judgements,
. G LOW AIGH relating to approachability, confidence, competence and social class. )
G L OW L OW : : : : :
Therefore, first impressions are driven by both evolutionary and
L OW HIGH HIGH : :
socio-cultural mechanisms.
LOW HIGH LOW . . . - . . .
OW OW IGH » Information from the human face and voice contributes significantly to our first impressions.
OW OW OW » Information from first names seems to be important for judgements of intelligence only.

»> Surprisingly, voices seem to influence our first impressions the most.
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