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 Despite the constant reminders not to judge a book by its cover, we form a first impression every 
time we meet someone unfamiliar to us.

 Most of the existing literature is based on facial impressions only, but often, when we meet 
someone for the first time, we can also hear their voice and the first piece of information we learn 
about them is their name.

What is the underlying structure of multimodal first impressions?

How is information from the human face, voice and name integrated together 
when forming a first impression?
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RATING

 Perceivers presented with 60 
identities (face + voice + name)

 Asked to freely describe their first 
impressions

 10,246 descriptors

 14 most common and distinct traits
 Exploratory Factor Analysis
 4 fundamental dimensions: 

approachability, confidence, 
competence and social class

INTEGRATION

 Faces, voices and names integrated 
together to form 8 different face, voice and 
name combinations

 For example, a face high in friendliness with 
a voice and name low in friendliness 
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 Significant effects of face (ηG
2 = .098) and 

voice (ηG
2 = .281) friendliness

 No effect of name, no interactions
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CONFIDENCE
 Significant effects of face (ηG

2 = .023) and 
voice (ηG

2 = .420) confidence
 No effect of name, no interactions
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INTELLIGENCE
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 Significant effects of face (ηG
2 = .057), voice 

(ηG
2 = .070), and name (ηG

2 = .002) intelligence
 No interactions
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 Information from the human face and voice contributes significantly to our first impressions.
 Information from first names seems to be important for judgements of intelligence only.
 Surprisingly, voices seem to influence our first impressions the most.

 When presented with multimodal information, we make 4 key judgements, 
relating to approachability, confidence, competence and social class.

Therefore, first impressions are driven by both evolutionary and 
socio-cultural mechanisms.
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