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First Impressions of Social Class: 
Face vs. Voice

Introduction 
First impressions are formed everyday when meeting someone for the first time. 
They have serious real-world implications across occupational, legal and political contexts. 1-3

These impressions are often formed from minimal cues, particularly from the face and the voice.4 

However, little research has been done for the first impressions of social class in multi-modal conditions.

Scan here  to hear
the voices.Method

Discussion 

Low Social class 

High Social class 

H1: Faces will significantly influence social class ratings. 
H2: Voices will significantly influence social class ratings.
H3: Faces will exert a stronger influence than voices. 

Are first impressions of social class
influenced more by faces or voices? 

By Paige Woods and Eric Machiwenyika 

2 x 2 within subjects ANOVA revealed
Significant main effects for Face Social Class.
Signifiant main effect for Voice Social Class.
No interaction effect between the face and the voice.

Notably, the face produced a larger effect size (η  = .299)
than the voice (η  = .186) suggesting it was more
influential. 
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100 AI- generated faces and 100 voices from social
media pre-rated for perceived Social class. 
Top 15 and bottom 15 for each gender was selected and
paired up based on age and gender to form 120 pairs. 
Each participants saw 60 pairs and rated them for
perceived social class on a scale of 1-10 (1 Low social
class and 10 high social class).

Both faces and voices are influential to
first impressions of social class.
But Facial cues had a stronger effect,
suggesting they are weighted more
heavily than voices. 
Absence of an interaction effect suggests
that faces and voices contribute
independent of each other. 
Shows how bias and inequality can arise
from rapid appearance-based
impressions.

157 psychology students 
mean age = 20.06, age range = 18-53
134 Females, 19 Males 
30 White, 7 Black, 10 Asian, 9 Mixed/Other 
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